Northern Arizona University College of Business Administration


Marketing 333:  Introduction to Marketing (3 units)


Casey Donoho, Ph.D., Summer 1996, M-F 7-8:45 a.m., CBA Room 104





Text:  Marketing Fifth Edition, Zikmund and d’Amico





Instructor Information:  Office 273, 523-7393, EMail:  Donoho@NAU.edu, Office Hours: M-Th. 10:45-11:30 a.m. and by appointment.  Home Phone:  526-6390.





Catalog Description: An orientation to basic marketing concepts and practices.  Topics include the impact of external forces on marketing decisions; marketing strategies; marketing aspects of business ethics and social responsibility; and global marketing.  Prerequisites:  Business major status or ECO 284 and junior status for nonbusiness majors (or consent of instructor).





Course Objectives:  To develop an understanding of the meaning of marketing and its social, economic, legal and cultural dimensions; to introduce the managerial aspects of marketing processes within an organization; to stress the importance of formulating and implementing marketing strategies in both the domestic and  global environment.





Student Evaluation:  A student’s grade in the course will be determined by the student’s performance on exams, a group written marketing plan, promotion presentation of the marketing plan, and attendance.  A=90+, B=80-89, C=70-79. D=60-69, F=59 and below.





			Exam 1 (Friday, 07/12)						15


			Exam 2  (Friday, 07/19)						20


			Exam 3 (Friday, 07/26)						20


			Group Marketing Plan (08/05)					20


			15 minute Best Promotion Presentation (08/05-06)	 	  5


			Final Exam (Comprehensive) (Wed., 08/07)			20


			Attendance and Participation (+/- to your final grade)      ____


								Total			         100





Exams:  Combinations of essay, short answer, and multiple choice questions on text,  	videos, and instructor lectures.


Group Marketing Plan:  A comprehensive written plan including segmentation, product, 	pricing, promotion (Advertising, sales promotion, personal selling, publicity  and 	public relations) and distribution recommendations.


15 minute Best Promotion Presentation:  A brief oral presentation on the best promotional 	ideas from your marketing plan.
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Retests/Make-up Tests:  No retests.  Make-up tests will be given on the last day of class, August 7.  Make-up of the last exam will be scheduled after Summer Session II.  Refer to  your Student Handbook and/or the Undergraduate Catalog for further information.





Academic Dishonesty, Sexual Harassment, Workplace Violence:  None will be tolerated.  See your Student Handbook for further information.  Your instructor has been given training on these issues.  Report any such violations immediately to the CBA Dean’s Office.








Tentative Daily Schedule and Reading Assignments





Date				Topic (Text Chapter)





M  	07/08			Introduction to Marketing (CH1)			


T   	07/09			Marketing Mgt. (CH2); Marketing Plan: Dog Licensing (packet)


W  	07/10			Marketing Environment (CH3,4)			  


U  	07/11			Global Information. Systems and Marketing Research (CH5)


F   	07/12			Exam 1 (15 points), marketing plan review





M  	07/15			Buyer Behavior (CH6,7)			


T   	07/16			Marketing Segmentation, Targeting and Positioning (CH8)	


W	07/17			Basic concepts about Goods and Services (CH9)			


U   	07/18			Strategies for New Products and the Product Life Cycle (CH10)


F    	07/19			Exam 2 (20 points), marketing plan review





M  	07/22			The Marketing of High Quality Services (CH11)			


T   	07/23			Distribution (CH12,13,14)		


W  	07/24			Integrated Marketing Communications (CH15)		


U   	07/25			Advertising (CH16)	


F   	07/26			Exam 3 (20 points), marketing plan review		 





M  	07/29			Personal Selling and Sales Management (CH17)		


T   	07/30			Personal Selling and Sales Management, continued			


W  	07/31			Sales Promotion and Public Relations (CH18)			


U   	08/01			Pricing Concepts and Strategies (CH19)			


F  	08/02			Marketing Plan Review		





M  	08/05			Marketing Plan Due (20 points), Best Promo Idea (5 pts.)


T   	08/06			Best Promo Idea, continued; review for fin
